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Optimize Your Site for Local SEO

So, you have a business website, but you don’t know how to do Local SEO so that you can stand out
from the competition? This brief guide gives you all the actionable steps you can take to improve your
website’s standing in search engines.

To optimize your website for local SEO, take the following steps: claim and
enhance your Google Business Profile, integrate location-specific keywords

throughout your website content, establish dedicated location pages if ._- *
necessary, maintain consistent NAP (Name, Address, Phone Number) 7=

. . . * '4}4 i
information across all platforms, develop local backlinks, and encourage - v
customer reviews on your Google Business Profile. Essentially, ensure your ™ X
website clearly establishes your business location and is pertinent to local

searches. We will take you through all the steps. ‘
Key steps to follow: TA 7 i

* Establish a Google Business Profile:

This is the most crucial step for local SEQ, as it provides Google

with all your essential business information. Simply sign into your

Google account, and visit this page: https://www.google.com/intl/en us/business/ to sign up and
add your business. A Google Business profile is absolutely free, and essential nowadays for any
business to be seen online.

* Verify your Google Business Profile:

Claim your listing and verify all your details are correct, including your business name, address,
phone number, and operating hours. You may have to go through additional verification steps,
but once your profile is verified, you will be seen online. In the meantime you can still edit and
add to your Google Business Profile.

Text us for a FREE consultation.
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Enhance your Google Business Profile:

Consistently refresh your profile with new content, high-quality photos, and engage with
customer reviews. This means that once your Google Business Profile is made, you can’t just let
it stay static. Keep it updated as a part of your business practices.

Incorporate local keywords:

Utilize keywords in your Google Business Listing and your business website. This includes
information on your city, state, and nearby areas in your website content, page titles, and meta
descriptions. However, don’t go overboard with these keywords, just a mention or two is
enough for search engines to read them and know where your business is located.

Develop location-specific pages:

If you have more than one location, create separate pages on your website for each one with
comprehensive information. For instance, create landing pages for surrounding cities. However
don’t just copy your homepage and change the location names. Google and other search engines
can and will penalize your site for duplicate content. Try to make each page unique to the area
you are writing for.

Ensure NAP consistency:

Your NAP is your Name Address, and Phone number. Ensure that your business name, address,
and phone number are consistent across your website, social media profiles, and online
directories. Don’t confuse your customers with outdated information.

Cultivate local backlinks:

Procure links from other respected local websites to your site to enhance your local search
ranking. Join your local chamber of commerce and include your website in their listings. Join
local directories, not just Yelp or Yellow Pages, but truly local directories focused only on your
city or area.

Encourage customer reviews:

Prompt satisfied customers to leave positive reviews on your Google Business Profile. It’s as
simple as following up with an email or text after you do business with them. If you keep your
customers happy, show it off! Reviews are crucial social signals for some industries.

Optimize for mobile usage:

Text us for a FREE consultation.
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Ensure your website is mobile-friendly since most local searches are performed on
smartphones. In fact, over 70% of people use their phone to search for businesses, but
unfortunately there are too many businesses who used a basic page builder who don’t know
how to optimize for mobile. In addition to this, Google and other search engines use an
optimized site as a metric for web appropriate viewing; if your site isn’t optimized it will
receive a lower score and a lower ranking.

¢ Generate local content:

Publish blog posts, articles, and other content that resonates with your local community and
interests. Don’t just post random blog posts stuffed with SEO — make it personal and relatable
with stories that involve your industry and interactions and success stories with your customers,
events or charities your business is giving to, or any news or developments, for example.

* Track and analyze:

Consistently monitor your local search performance utilizing SEO tools to pinpoint areas for
enhancement. You can do this by setting up Google Search Console for your website. You can
also have your local SEO agent help you with reports, or purchase one from SEMrush or
Ahrefs.

Local SEO Made Simple

Looking to boost your local SEO? You’re in the right spot!
Let’s dive into some super-friendly tips to get your business
noticed locally. It’s all about making your Google Business
Profile shine, getting those local keywords just right, building
connections with trusted local sites, maintaining a consistent
NAP (Name, Address, Phone Number) everywhere online, and
chatting with your local customers through reviews and social
media.

Here are some easy-to-follow strategies:

Text us for a FREE consultation.
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Optimize Your Google Business Profile:

Make sure your Google Business Profile is claimed and spruced up with the right details, great photos,
frequent updates, and quick replies to any customer reviews. It's like your online storefront! Your
Google Business profile is often the first interaction a new customer has with you so make a good
impression.

Get Into Local Keywords:

Find out the words folks around you are using to search. Pop these keywords into your site’s content,
titles, and meta descriptions naturally. Think of it like a funnel. You have a shoe repair shop, so how do
you find keywords for it? Pretend you are a customer searching for a shoe repair shop. You might
search for “Shoe repair near me”, “local shoe repair”, “Shoe repair in [city name]”, or even “how much
is shoe repair”. Your Google Search Console will show you what people searched to end up on your
page. There’s a whole list of keywords you could use to focus organic searches for your website.

Create Content with Local Flair:

Craft engaging content for your local audience — think guides to local hotspots, upcoming events, and
news that matter to your community. Don’t always just be selling something; be informative and
resourceful.

Build Local Links:

Reach out to trustworthy local websites like community boards, local news outlets, and business
directories to get those valuable backlinks. Stay away from ‘link farms’, webrings [if they still exist in
this day and age]. Don’t be spammy with your content, be helpful instead. And if you pay someone
from a site like freelancer.com or fivver to buy links for you, search engines will know. These links are
spread throughout the internet in blog post comments as spam, and often they are on sites with low
domain authority, and aren’t related to your industry. Google and other search engines can and will de-
index your site if you have too many unnatural backlinks.

Engage with Reviews:

Stay on top of your customer reviews on Google and other sites. Responding builds trust and shows
you care. Reply to your reviews with care, because it shows how you run your business. A bad reply is
often worse than a bad review itself.

Join Local Social Media:

Hop onto local social media pages and groups to chat and share what makes your business great. It’s a
fantastic way to connect! Join local groups that are similar to your interests.

Text us for a FREE consultation.
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Use Schema Markup:

Implement schema markup to help search engines grasp your business details better, getting you seen
in search results. Schema markup lets search engines know what your site is about, who it’s for and
how to place it in searches.

Remember:

* Know Your Audience: Learn what makes your local community tick — their interests, needs,
and challenges — to create spot-on content.

* Track Your Progress: Utilize analytics to see how your local SEO is doing. It helps you see
what’s working and what needs tweaking.

* Stay Informed: Keep up with Google’s updates to their local search algorithms, so you’re
always a step ahead. They change their algorithm often, and no, they don’t tell you exactly
what’s changed or why. Other search engines are similar.

With these supportive steps, your small business can thrive locally with a smile and a proactive
approach!

We hope this guide has been useful for you. While there are a lot of things to keep up with when it
comes to keeping your businesses web presence front and center, the work is worth it. Your business
website should be an asset not an expense, and by completing these steps and reviewing them on
occasion you can stay on top of what it takes to be on the first page of Google and other search engines.

Are you ready to elevate your business online? At Envoy Web Design, we specialize in creating
visually appealing websites that convert visitors into loyal customers. Our clients experience an
average increase of 48% in website visitors and conversions within the first three months. We’re not
just designers; we’re your dedicated web consultants.

Our commitment to you is to empower your business with a website that not only looks good but
performs exceptionally. At Envoy Web Design, we’re here to guide you through the process, ensuring
your web presence is as strong and competitive as possible.
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